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Research on the Relationship of Customer Participation, Customer Engagement and

Brand Loyalty in the Online Brand Community

Based on the Moderating Effect of Perception of Uncertainty

FAN Zhiguo, CHAI Haijing
(School of Management, Tianjin University of Technology, Tianjin 300384, China)

Abstract: Under the service dominant logic, customer participation has an important influence on brand loyalty in the on-
line brand community. This paper puts customer participation, customer engagement, perception of uncertainty and brand loy-
alty in the same framework to explore the specific mechanism between customer participation and brand loyalty in the online
brand community. Using the multiple linear regression of PLS to analyze the collected 537 effective samples, it shows that; in
the online brand community, customer participation can directly promote common brand loyalty and oppositional brand loyalty;
customer participation can also influence common brand loyalty and oppositional brand loyalty through the mediator variable
customer engagement; perception of uncertainty as the moderator variable has some negative effect between customer participa-
tion and customer engagement.

Key words: Online Brand Community; Customer Participation; Customer Engagement; Brand Loyalty; Perception of

Uncertainty

(REHRE: B %)
- 103 -





