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Research on Consumer’s Avoidance Behavior towards Internet Video Related Advertising

——Based on Reverse Psychology

WAN Jun', QIN Yu', ZHAO Hong-xia’
(1. School of Marketing Management, Liaoning Technical University, Huludao 125105, China;
2. School of Management, Bohai University, Jinzhou 121013, China)

Abstract: At video-playing web pages, the inappropriate appearing of the video-related advertisements disturbs the nor-

mal watching process, restricts people’s free choice and even stimulates rebellious psychology in the video watcher who may

choose to shut down the advertisement. It has seriously influenced consumer’s willingness to accept the online video-related ad-

vertisement, and wasted a large amount of advertising expenses. In order to study the transfinite rebellious psychology and as-

sess rebellious psychology of consumers, this paper builds a theoretical model to analyze factors that influence consumer’s atti-

tude toward online video-related advertising. It is empirically tested through the method of structural equation with 465 valid

questionnaires collected from a survey. The results show that information exposure, incentives, correlation degree and the

audience’s own factors of online video advertising have a significant influence on consumer’s rebellious attitudes; and it is easy

for consumers to adopt avoidance behavior to online video-related advertisements.

Key words: online video-related advertising; avoidance behavior; rebellious psychology; transfinite rebellious psychol-

ogy; assess rebellious psychology
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