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The Authenticity Perception of the Concept, Dimensions and
Characteristics of Time-honored Brands

——A Qualitative Research Based on Grounded Theory

XU Wei', WANG Xin-xin’, LIU Wei’
(1. School of Business Administration, Anhui University of Finance and Economics, Bengbu 233030, China;
2. School of International Business Administration, Shanghai University of Finance and Economics, Shanghai

200433, China; 3. School of Economics and Management, Northwest University, Xi’an 710127, China)

Abstract: Authenticity has been the important content of contemporary life, and also has been identified as the pivotal at-

tribute of time-honored brands’ success. This paper investigates the meaning of time-honored brands’ authenticity for the first

time.

Based on the data collected from in-depth interview, we use grounded theory to define the concept of authenticity of

time-honored brands, and to divide it into three dimensions—objective, constructive and self authenticity. Then, we interpret

the characteristics of authenticity as original leading, social context and non-commercial leading. Finally, we point out some

limitations and propose some suggestions for future research.

Key words: time-honored brand; brand; authenticity; grounded theory
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