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A Review of the Research on the Attitude Behavior Gap
in Green Consumption and Future Prospects

WANG Jianguo'?, WANG Jianming', DU Yu’
(1. School of Business Administration, Zhejiang University of Finance & Economics, Hangzhou 310018, China;
2. School of Economics and Management, Anhui University of Science and Technology, Huainan 232001, China)

Abstract: The puzzle on attitude behavior gap in green consumption has been in existence for more than 40 years, but
few domestic and foreign scholars have systematically reviewed the related research. In order to theoretically solve this puzzle,
this paper conducts a review of the attitude behavior gap in green consumption from the following aspects: connotation defini-
tion, categorisation, measurement, casuses, and intervention measures. Finally, some possible future research directions of
the attitude behavior gap in green consumption are expounded.
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